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Report 

Name of Event Coffee with Corporate 

Theme Emerging Marketing Trends: Emphasizing Social Responsibility, 

Agility and AI Conversations at the Forefront 

Organisers Institution innovation Council (IIC) and Marketing Club, MIMT 

Date 16 February, 2024 

Day Friday 

Venue Auditorium 

Timing 10 A.M. to 1.30 P.M. 

Beneficiaries Management students 

Content Coffee with Corporate is a premier event that brings together 

industry leaders, thought influencers and experts to engage in 

insightful discussions, share cutting-edge insights, and chart the 

course for the future of marketing. 

On 16th February 2024, MIMT in association with IIC and 

Marketing club organised "Coffee with Corporate" in which top 

notch leaders from the corporate world shared their valuable 

insights on the theme - "Emerging Marketing Trends: 

Emphasizing Social Responsibility, Agility and AI 

conversations at the Forefront." 

This event was a nexus of ideas, a crucible of innovation, and a 

rendezvous of the marketing elite. 

Objectives 1. To indulge in a captivating journey at the event, where the art 

and science of marketing converge seamlessly. 

2. To uncover the latest methodologies in the arena of future 

marketing trends. 

3. To explore groundbreaking campaigns, and engage in dynamic 

discussions that unravel the mysteries of consumer behaviour. 



 
Outcome of 

Activity 

 

 

The event converged in a symphony of cutting-edge marketing 

trends, as industry luminaries shared valuable insights that 

transcended the conventional boundaries of promotion. Every 

session was a voyage into the future of marketing excellence. 

 

Glimpses of Program: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

                          Report on Campus Tycoons  

 

 

Report 

Name of Event Campus Tycoons 

Theme Think, Plan, Pitch 

Organisers Institution innovation Council (IIC) and Marketing Club, MIMT 

Date 16 February, 2024 

Day Friday 

Venue Auditorium 

Timing 2.30 P.M. to 5.00 P.M. 

Beneficiaries Management students 

Content On 16th February 2024, MIMT in association with IIC and 

Marketing club organised "Campus Tycoons" in which 

intellectual symposium stood as a testament to the convergence of 

innovation, strategic thinking, and entrepreneurial spirit within the 

hallowed halls of academia. 



 
The event encapsulated a multifaceted approach, challenging the 

intellectual prowess of students to not only think critically but to 

transform their visionary thoughts into tangible business proposals. 

Campus Tycoons served as a crucible where nascent ideas were 

refined, business acumen was honed, and future leaders were 

incubated. 

The first phase, "Think," implored participants to delve deep into 

the recesses of their creative minds. It beckoned them to ideate, 

innovate, and conceptualize solutions to real-world challenges. 

Following the cognitive crucible of ideation, participants 

seamlessly transitioned into the second phase, "Plan." Here, the 

emphasis shifted from abstract ideas to meticulous planning and 

strategic formulation. 

The grand crescendo of Campus Tycoons manifested in the 

"Pitch" phase, where participants ascended the podium to present 

their entrepreneurial masterpieces. 

Objectives 1.To celebrate the unbridled creativity and problem-solving skills 

of young minds. 

2. To encourage the students in letting their imaginations run wild, 

conceive the boldest, most game-changing ideas, and pitch them to 

a distinguished panel of judges. 

3. To spark the next generation of innovators and changemakers! 

 

Outcome of 

Activity 

 

 

Campus Tycoons stood as a beacon, illuminating the path for the 

next generation of innovators, thinkers, and leaders. It was a 

celebration of intellect, a tribute to strategic acumen, and an 

affirmation that within the walls of academia, the seeds of 

entrepreneurial brilliance are sown and nurtured, ready to burgeon 

into the tycoons of tomorrow. The event acted as a pitch for 

budding entrepreneurs to showcase their business plan.  

 



 

Glimpses of Program: 

 

 

 

 

 

 

 

 

 

 

 

 


